UNIVERSITY OF MUMBAI

RESULT OF THE REVALUATION CASES FOR EXAMINATION OF
FACULTY OF COMMERCE & MANAGEMENT 2ND HALF' 2024

’i(R) EXAM SUBJECT SEAT NO. ::I I;\VR AKLSUAA":I:II—SE
1 I(\Asaesrtrisct);rc-olr;]znlflrlzcs(zB Olégl)'\(] EE%I'\E/;ANAGEM ENT) Human Resource Management 2016021 18
2 I(\/Isa:rtsgstt);c_olr)nznﬁrEcS(ZB OL;?)I)’\(I ESSO:\E/;ANAGEM ENT) Consumer Behaviour 2016059 28
3 '(\Asa:rtﬁgs?;c_ﬂ;qzns:s(? Olé?)l)l\(l ESSO:\E/;ANAGEM ENT) Strategic Management 2016108 31
4 I(\/Isa:rtsgstt);c_olr)nznﬁrEcS(ZB OL;?)I)’\(I ESSO:\E/;ANAGEM ENT) Strategic Management 2016148 31
5 ?"Sa:;f;;t’;rc_ﬂg"?‘,flgs(sogi';\(lggngNAGEM ENT) |strategic Management 2016155 21
6 I(\/Isa:rtsgsc:;c:ﬂr)n(rnﬁgg(s OL;?)'\(I 5 E%SANAGEM ENT) Strategic Management 2016276 32
7 ?”Sajﬁf;?;r?ﬂ?{“ﬁgﬁ(foiﬁ'ﬁgéigANAGEM ENT) |strategic Management 2016295 43
8 I(\/Isa:rtsgsc:;c:ﬂr)n(rnﬁgg(s OL;?)'\(I 5 E%SANAGEM ENT) Strategic Management 2016310 11
9 I(\/lsatesrtr?;s(t)Zr(:-OITEnlflEs(ZB ogil)’\(l E;SC’):\E/;ANAGEM ENT) Consumer Behaviour 2016310 21
10 I(\/Isa:rtsgsct):rc_olr)n(rnlggg(zB OL;?)I)'\(I ESESANAGEM ENT) Consumer Behaviour 2016315 22
11 I(\/lsatesrtr?;s(t)Zr(:-OITEnlflEs(ZB ogil)’\(l E;SC’):\E/;ANAGEM ENT) Strategic Management 2016371 29
12 ?Asaj:sgsc:;cﬂr)n(m,\e]g(s OL;?)I)I\(I E;%:\E/;ANAGEM ENT) Consumer Behaviour 2016446 22
13 ?"Sa:rt:;;t’;fﬂ??ﬁgﬁ?&i';‘g;%gANA@EM ENT) | gusiness Ethics 2016474 8
14 ?Asa;tﬁgs?;c.ﬂr)nznl\ejg(s Oléil)'\(l g g%gANAGEM ENT) Human Resource Management 2016493 21
15 z\/lsaesrt:ers(t);c_olr)n?srlzc;(zB ogil)’\(l Eg%gANAGEM ENT) Consumer Behaviour 2016509 20
16 '(\Asaesrtsgs?;cﬁr)nznl\elgg(s Oléil)'\(l g;%gANAGEM ENT) Research Meathodology 2016509 14
17 Master of Commerce(BUSINESS MANAGEMENT) Research Meathodology 2016514 98

( Semester - 1) ( NEP 2020 )(CDOE)
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SR. MARKS AFTER
NO. EXAM SUBJECT SEAT NO. REVALUATION
Master of Commerce(BUSINESS MANAGEMENT) .
18 ( Semester - 1) ( NEP 2020 )(CDOE) Consumer Behaviour 2016555 13
Master of Commerce(BUSINESS MANAGEMENT) .
19 ( Semester - 1) ( NEP 2020 )(CDOE) Consumer Behaviour 2016593 32
Master of Commerce(BUSINESS MANAGEMENT)
20 ( Semester - 1) ( NEP 2020 )(CDOE) Research Meathodology 2016672 41
Master of Commerce(BUSINESS MANAGEMENT) .
21 ( Semester - 1) ( NEP 2020 )(CDOE) Strategic Management 2016746 28
Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the information of students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases and caring out
the amendments in the results as per provisions of the ordiances in force. Ordinance 5048 is application for corrections.

4) Date of supply of mark sheets will be declared later.

DATE : 22.08.2025
MUMBAI :- 400 098

A.U. 22.08.25

for Director

Board of Examinations and Evaluation
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